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FERTLLL T ERBMAHAGHIRES - TIRATREAHEE - (e T HEETE
By, 8o T —1rhtsE %*ﬁ*‘f“‘?ﬁﬂﬁﬁﬁﬁﬁ‘?aﬂj 1 Hp X DR E AR R B
HE ROKSR - IHE MG B B E g USRI A 2B T 0 - G
MG % S R GHEAENE - SRR T RS YW — M - 1058
SEYS VI S AR IR EAT RS E R R o B RN ERY SR
BREWE] - MG E A EMEE IR - ERGERREEBSEE
BEE BT

TEAEIS B RR a5 S AU B BET 2 B EE - BEF 2 N IR FE e - H
K FIEGEE R FH TR REMEEEFGIE TN (FR
£ +2000) - EAFES L EGBOEAE - HEdkHEHERR - HES9ERE
IR WAL - H B RS B e - RERREAE - BF2S e O0A—
PP B M RS - HOp B TR E - AW SEEEET R A SR (B I B
WS o DIEHENETRAVEZE  KIBHERSORER - F SRR TEEE
PR RIS A ELEREE (21 Rosnow, 1991; Bordia & Rosnow, 1998 ) » ¥ AFE %
HEETT R ENIEF 83 (4] Laurent & Kapfferer, 1985; McQuarrie & Mu-
son, 1987 ) » B RKZEIA] Al s SRS P Ik 72 AR TR M) (54 S FE (401 Lazarus,
1991; Chaudhuri & Holbrook, 2001 ) °

Rl - AWFFER DR T SR AE R o~ DB RKGER] S ST ARRRE J1FE Ry

BIE o PRI RBAEEREINE T EI S EEE - AfEmE - Kisenat
FeHMEy ¢

() UJUTHDRE%(ﬁj{nﬁffijﬁﬁﬁfﬁdu(égIi%lﬂﬂ%n%mﬂ/j? B -

(CHRFTEE LS AR F S R BB A SR B I A M S S B -

EHREI AR ﬂgﬁk*ﬁﬁiﬁkgi%{mféglifﬂﬁgﬁmE]/j WERE -
g R BRAREIEEENEIFE S - N AR RS TG K E

JRRERIRI TR -

_k,

¢ R

L SORRERR
(% S EiErsRE S

Kapp (1944) fy » FHEE HMEMCEAMEENES » CHEFNES
B TEARRE R ENEN FEEIZULE - Peterson & Gist (1951) FXox » #%5
EERERESTEREE S - BB RBERA R - S b skry —fEER
BHECRASGE ERIMRE - @S S FTE TR E S » ERIERERY
PR AR AFIAGE S SRR B EE EE T EAENR AN - It
Gh o ERRERGE B T IRRE R B =T - AR RERI RS REmEE - R
W AR AN (B T AR ES - SRS L E AR T
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PSSR HABHEH IR (Bordia & Rosnow, 1998) o #EIEH S A E
Bt AE H RS 520 - EAME TS R B A B A R M T e 2 3 S B AR
¥ - AR FI RS ERNIRAY =FERE T + &BRYE (globalization) ~ KeFF (just-
in-time ) » EA{EARHETR (endless process) » ANETHIERR AR (R 4 A% (BRIEE, -
2002 ; M - 2003 ) °

Bordia & Rosnow (1998) f5H} + HEi%E: S B SAMEMH S BamHE —20
MERRAESI R ~ R BB EIE S T - ZE— R S BAHHEIRVRE - R
{EAEGER RS SRR A S A R B DAFGE 5 CYITE - SRR
ICGEE - B OHERTREREN - HRRRHEREE - fRHIAMECR - REEE
BIANMEIES - &SPt b2 S nyEukm & A8 L - A [EZ2EFEHREERY
FHEHE - AR ATRE S IR A ik - AR - BUfisE S B rTRe AR
[FEIRYERE A - AN F B R RS, - 3% S RN 2 — Ry (SR
RZEL > 2003 5 fATHRER » 2004) - GRS S PG AR RIS K5 1T
TEBLE I RO A 2 BUFRS TEI AR - G IEHBUN SRR R ERK
Br{Ea T A M S —E B DUEIEES LR A ER R B S
MATEBER BN RAERE - A S IESRRIVEIA B 2 B SR R
HIETE o EBISL - ERTHOT GG S 5enEES® » 20Dr. Susan Love
Research Foundation * F] AR SRR EE - O 2EKIEH -

CRREAIfERE

FE e HEHEHRIREMIERE - HERIRSTBGR R SRS - Rosnow
(1991) @8 %y - HAEEAIE - AfMstilidr £ % - Bordia & Rosnow (1998) 7K
fRH -+ SRl AR A A RSB SRR REIER, - ] 0aEE S Ry ] (E B ELER AR
71 Wit - FRE AR E ]G B EGER BERP R - #RED [ AR IE
[IFYREUCRERE (Pendleton, 1998 3 SHZEE ~ TR{EEE - 2002) » HEEAKENIE
FERK - WOREE T AR K (VEEEE ~ BRARRE » 2002) o T AIEE (credibili-
ty ) PRIFEHESRIE AR B HGIRIEL S - ]S B e Bk Bk - FHE
(S (believability ) FIFEE (West, 1994) « f R FeH T Al{EE | —FRVE KL
% Janis T AfEFRHL - WEECAT(E BV ESRARIE - — {2 " FTZEME 5 (trustworthi-
ness ) * SR " BHSZA 1 (expertness ) (Hovland, Janis & Kelly, 1953 » 5| H &
0 1992) -

Rosnow (1991) #H - EFHE A BRGNS BHE HERIR - BERE St
TEE L RIEE B RE R - Schiffman and Kanuk (1991 ) 38k » RIS EE T
S L He R EACH A B RIOASE - (EBIRBER (Attribu-
tion theory) FREZMT - EGERE FLENEARIEAN G R ELL LERE MR - &
1 Z S BRI B ER R AU E A S B IEREME B R 5 [z » Bllg i agan
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HEIBEER AR E - AR AR R EHERE - RSt - BF 2 HGRER
Rt e BRSO R - 5 R PR AR A e B R oAt LB e i
R - TERERSRE ST - IS B EE S RE S IR GG R IR 2
MIIRFR » AWTZERLEE rIE R Ry Wi fE g K SRS A {5 AT RRE I fE R
A AR RE ORI - R HARRRE S R R SRR R s -

ERPARLSE

AWFFE Tl ¥ AR AR R S A RIS R A TR - ¥ AR (involve-
ment) BIHE BT RAVEZERK » W15 E MBS EERE - HE PRI R
JE ~ AR SR o DU RBEE YU SE JTTH] Laurent & Kapfferer( 1985) f5H »
HEBHIGCRS AL G AMREER 1L HEE AR E NN EE SRR E
S EEMESE - H AR RS S 5 2 SR (mis-purchase ) flf
FEAR B AAS SR AV B B M — A B B A R S B s - W AR e
B 3 RN EEIRR B B R RIS - D ARl
1 AR fE{E (hedonic value ) — MRt EERGS - W ARRRERDEGE & 5.
IR EE S SEEERS - HEENARRE &S - Zaichkowsky
(1985) K ph ARREERYIRIZR 73 R NRF I ~ I - BRIBEEIRIREE = 5 38 =80
BB E AN ERE AR - McQuarrie & Muson (1987) 7R&2Fy » 1M
3 i IR 2 B Y B T B BB R s S AR SR B KIS R R B
nnfIFEEE ~ BB AR - WA -

HEFSATREMER L (Elaboration Likelihood Model » #fFEELM ) 22— T
RSB 7 - ERATES  BE ~ 1T RSB SEGEE (R 1) -
ELM 1R Ak R B A B B R R FRE A —ZIBNBHLE - MRIEA RIRZRAERE A
&~ AT - DRERFRRERES - IHEEg LIS AR AKEHEEE
(Mowen & Minor, 2001 » B&HEE « 32107 ~ 5RETHT  IBEEBGE » 2002) - 1HEH
WA EZAT K - TS K E 2 ERANES) - WARH TGRS

o o || meok | an
> AR e fEfruc oy

o 3 S

1‘{5(@2) o R
o e L an e
g O g B e IR s e

1 Elaboration Likelihood Model (ELM) #£ &,
BERIRIE - EEEER (2002)
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HL{E R R B RE AR 5 TRRERNTE KA TH e 2 R A B A Rt ik
A (Mowen et al., 2001 » =FZSEEE > 2002) © Al - S EHEETOSRIEERE
A ARG BB RE R SR - A R L S - B RS
FIREE SN BRI AE AL A2 © WK R S R T RE S BV B A A AR RR N
AN - AR L 55 o

()RR

AT SR AT I 2 15 R (R AR5 B2 L SRR 15 RGEE [F] © Westbrook (1987)
fa o ERGS A BRE R R ~ R~ BB FME A LR -
Lazarus (1991) HIF5R - 15 RE A2 HAAE A SRR ARHEIRSE R - AR
EErBHE RS 2 - Bt EEE Zajone & Markus (1982) 38k » ZRAIEHE
AIREA R G R HE » IR IR RIS RS 2 — B AEZERY » Chaudhuri &
Holbrook (2001) [ £5k » 1ERIRIEEIR ARG 2L Mt - WHEATE
[ IGHE S E  [RILL » B BB R B IS IR IR R BRI T Ry
BRI EZIRE - Hall (1996) 8%y » RIS EMEEE ISR A B C B HAASHEE
i EEALFANEESELE S ZRE - REESSESYeE - BLEE
MR R - SRR AR EARAANE T HET - ERRNEEAN
4 o M RESE RN ERERTE - R - BEDFHEE TS
ARIMLAERSE (ST » 1998) -

WEFHLHRER » FEEAMBERAHEEIERE - R RN T
AR L AR Z2BLFE R (Pendleton, 1998; Rosnow, 1988) © Pendleton (1998 )
Bt » TR R AR = R RAE - n S 2EER (Balance theory )

PRI (Theory of cognitive dissonance ) 2K T fif (5 | HVEREE ~ 2K
FH 0 2005) - PHEEER IR - AMMRAEBAHER OEIRESEEIEES) » B0
AAHTFEAERE - B E i B L OO RE R B T Ry AR HL L B RSP - TR
HA AR AR Ry - B AR E S e i e i Y O AR — B S
HERA AR IR R - D EREEEEA » MERAT R s er e e (8 AR
UL EERITT Ry AR LA 3 AR AE -

SRR A - FRUESKIR B ~ B RGEF AW AL » #E%
R EHESRERGHRZERE » (BB EEEERESRES
FEA T TR AT - DU AREFERERESRIR B ~ BRKGR R & A 1
TS B B TRy W IEREYIRURTTEAS R o AWFFERNSH B AR RBGERE 18 AR
B SERESRIE G B G REEE » i BRGNS e S TP -
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IR

AR B R AR T 5 B B R KRR - A TE 2 5% S AR
B RN BT RAIIE - SR LR ~ RAHEERTRENE » DURHE
AfRERE © BRON o AR SRR B AR R RE A T R TR - BT eRE
FRUFFEZRY] - fELIREHE - DT RSS2 E 2 ISR - At
BIFSEAAE AR 2 -

HPERIEEE TR
LB R R W ed
23 _W (_Z*K%Eﬂ%ﬁ
_J | :
TERGEER SIS
AR
L AR
2. ¥ AT

B2 AHFRZHTRRMEE

() o [°53

TEARMSE » nl{EEEEZENE S EEIEA] (perceived credibility ) » TEf#
i - HER A E RS EHEE (believability ) T #iEFE (O Keffe,
1992) @ REFBENUE M ARRE - 2Bk rhaUE 852 5 HENE 2K IR
HIRBHIZ HIET - 1T BB R AR Ef#ERY (Berlo, Lemert & Mertz, 1969 ) = Hovland &
Weiss (1951) L AEWTFEE AR {5 B+ SEHIBRHERIE AT{E 2 2
AR ERHBRYEERKR - MEthERE - HRERIFEAEREE » SNEASKERS
BEZ R AHME - BRIt - HEdm A Te iR —F ¢

HI : ARJE RIS BEAGRE BRZ TH B MRS 3% 5 H IR M B -

HI-1 @ 2R v {E S GRS BN A M i 3% S TR E TR A IR mg 2 -

H1-2 : 2RI A5 GRS B A H B T R B Al -

St ARl Ry AR A EAEHERE D EIRRESHERIRES) - B A0
il AN S ERAULEA T s DARAR LU ANl 5 TR0 o A B B R e A e e
B A R AR - BUGREFE S IR e B R BE - SREIN -
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HIEPR E B i A IERI TS RGEAS 5 BEAh - B BGRE EHREAR S 2 BB SRR
ARlER - RlEr SRS AR B A AR I MRS RGESS - HEREAR G H I EHRE
B FrTEmELE - AR e S GBS A S & BT GR (unit relation) f724E < 1R
B o PO AP R ARG - AR i AR - A/
TR B BT Ry LAY —E0 ‘ﬁﬁ%ﬂﬁlﬁ*ﬁﬁbﬁﬂ&*&*ﬁbﬁ%ﬁ#&'ﬂﬂ:ﬁX*
0 RILHE S E USRS BRI S WA B S AR B A B S a8 R —2
MAERBEN_FZE AR AR - Rl R A i i B - IS e - 8
ot - ZMH T i Ry
B F T SGRE R GRS e% 5 A R 2 -

H2-1 : (G RGER A S GRS BN B M i 3% St E TR A e mg 2 -

H2-2 ¢ GRS BGEHE S A I H B TR B Al -

Ronsow (1988 ) TERFFEERA: $153% 5 FERE AN LRITR SN - SR TGHERYE
T R R R A R I HIGHE LSS+ 1] Allport & Postman (1947) TERfFFEH
@%?Ui%mﬁ’jn% HIE MR I g Y - RIS S s - SRAN i3 Em

Ak AMMTEREEERE S MR R A EE R R B - TR
R HABE A F5 3R 2K E » Kapferer (1990 ) HIESERE 3% 5 & —ERMEEEAEE MY
AVEIRF - Syl IR B SRR TS AT AR E - AR E AR BRI 2 E A
FriHEHEE  MATRE RS SR E R ER ~ BB A
5 | NBLERAYE (G [ HEEE ~ ZRRREE » 2005) © #R#E Petty & Cacioppo (1986 )
FEHAHERCTREMERE S » W AR S B R BRI s R BB B IEEHE
WF o RO PR AR TR R A PR SR B R - Ay A A SRS RN e FE B AR
HERE o KL AR EBEE S ENERNE - TS AEARS E TR
Mo [z WARRE RS IR AEE S HE R EE - gl mHE
WA - H R rTA - EREBRCE W AT RS » 355 BNaE RIS
A A B EEN: - KIS ANE N RSO E S B S E R E DU
BT AYRETTH ARG - #BIL - HEsm AT RE = -

H3 : W ARREHBGREREMFHE S HIEmpE -

H3-1 : W AR SRS EN A i 3% St E TR A IR mg 2 -

H3-2 1 W AR SIS H A HE T R E Al -

SHAMBIEHER TRETERE CATEIES - ¥ AR SRR E AR MR UGS PR 1R
KIS By BB AR R AT 2 - oAb - B S RE T [N B 15 R A,
MEE o ERCE ARG EENERITE R - A E SR e A S iS5
AUBE ~ RIEEAEEE - RIBLE S S T 8 AR eliamatt - {8 A Bdy S8
L SHEEME (Rosnow, 1988) » (il & BHEHE 8 i 17 5 & I8 AR E R H B Bds
R o KICHERR S ARR BRI 5 2 B G A g 28 ﬁﬁﬂﬁ*i‘fﬁ“%ﬁ%észa
(BRI BB T Ry (15 [ A VEEEE ~ ZfKFHE » 2005) « $BIL - HEERAHToE e
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Bt FetE g~ A -

H4 : RRBATERE T - A RIS R AUGERE SRG WSS S G Ere g -

H4-1 : EEZ S ARZEERIIENN » 2l n] {5 B BHRGRE BN 2 ME TR 35 = 1A
EEEHIEMRZE -

H4-2 - B ARLEERIIIN » 2 n] (5 KB IKGRE B B MR % S i
BITRhEArEE -

H5 : FERFEWARE T - (SREGEFE B GRS RGNS S G Ere i -

H5-1 : BB ARSI » 1B ERGE A1 G BN B MR 55 S IS
MEHIERFE -

H5-2 @ BEE W AR - (R RKGE A B R SH B TR s 5 S NS
TTRHE AR -

EIRPERG

ARIFFERTERRT  RIERIE -~ (BRGERE ~ WAREHNESHEREZZ
2 DA e-mail FEHLEE S ENE - WFFCEES AR Lichtenstein & Bearden
(1989) ~ Holbrook (1980) » Zaichkowsky (1994 ) 2 B3 K FEHIA » Wik & SURER
BTG R DUETT AR S RS HIRRBE AT o SRR DI ik 5 Bl R sk i s sl
FHNSMEZBREE 1 RRIEFEARER 28R AR - 3RREE
4FRAEE ~ SERIFHE IR - BB R E S ER LREESR - fEREEHE
B~ ANOHEETEIES - DUT A S 5L R « ANIFSEHE Lichtenstein
& Bearden (1989) BAAWI{E B 2 fir & &3 (JF &R 58 ) » Holbrook (1980 )
A BRER R Y & & 2% ~ Zaichkowsky (1994) RN AR BN ER (JRER
Personal Involvement Inventory; PII 3t/ ) o #8585 — KBS FRHEE —RIEE
fls - ARWITERIE T A AR ) BRERE R 0.932 - RMHBRES/ VE RS
o mREEES e 0.948 520.963 - &R MAHEWATRE | ZEEHER
0.918 » MHIBRZEUEE + BEEER o HIEEE0.924 - MR T FHERNEFTEE KIHE:
Tl I ARSI B R ) < ERME EE 5y 0.920 » K555 — B ER - B
{EAI5E0.926 ©

AT IS 3% 5 i BT AR AIH B T Bl - BfFE It —3E -
W SEREEE E SE G H A= TS BRI AT RE i = i S A1 F e & 50 - F9E
B FEFE RS E R SN B IS - W R S TR
&R R » #8LL Yahoo! Je Google ¥ =ffEuligit ARG T " #EE% %S 1 H=RE
FICBAIEES % S WRH BRI (bbs:/ptt.cc) KAEIEKEEE (http://www.
ettoday.com/etrumor/index.htm ) FE3E - fifdE % S LHREASBAT (LRI
= CASBURNAHBA AT TG SR ) -
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TR E S IR 2 B (E AT B R SR D VR ) 2

TEET | MM E

GRS - AT EEERLE R S AR T R g - R
@ K x @ iffix @ i xxx =B
DLEE AR ea gl ) - R R EE |

Tel : 02-26XX-XXXX

Fax @ 02-26xXx-XXXX

Add : BT xxxxxxxx

E-mail : christine@xxxx.XXx.tw

A R AR SR A PR BE B (AR AR - (KIEE& E% S W S U T
FUETERTE - WIRREE B LR B - DU SR R S NI itk R P Y —
EEE - WIERHER A BIR SR RNE AR S KB R » HEAMER TR
FEIRFR 2 RIEI R - 25 SRR r RIS - AERE SRSl
WRELEHER o W EBIGALT A RBEE - ISR A1 o L8
46017 - MBI 392 3 KRG o ANIFFERIE . EE MR F{E & Cronbach's
a T EE SR - S SEEEIE0.80 L E » B RANIFERIB(E B RIF - 41
1 T ERE BRI HTEE S AL | 7 =8I Cronbach's affy0.932 - T $IEE Y
15 RCEEIE | A THI Cronbach's afE B 0.965 » 7 T BHAHEA G ARLE | #THE
Cronbach's a{EFy0.918 » " FE AR FTE K " A dn ) FIEE T R R KIS EE ] L 1
[fiCronbach's afEF0.920 » " FESRIF < Pl B | iy &A% i Cronbach's afE £50.979
%E o AW R R AR DB G Ry B - 22BN MHBA SO B B RS 72 [T
SRR > DURARWESR R ISR 28 Al 2 B IE i i RS IR - i TRIG 7
i IR TEERS R LMEE T - SR e RS ERERF S N A R R R
EANE S v S

g~ EE b

(HBRATAE B3 7

1. AOSIESR 5 2 s 24

RIS HE UGB Z BTN 4543.62% 5 221 A » 1556.38% °
HAERAKBEEFR 198 22 5 [ » fE2be s b - SUEEEEEE AB32 A - 4k
8.2% ; TEEBE ABLT3 N » 1518.6% 5 FNGEZEE AT A » 14.3% 5 XEFE 73
A 1518.6% ;5 PEEEE 10 A > 152.6% ; EHEERESO A > 4515.1% 5 #EEE 66
A AH16.8% 5 EEFEHAMATE 62 A WERETERT 2B - B2 - Eakl
2he ~ BB - H(515.8% -

2. BRERITA

1E FRESERTH - A ZE R LB 316 A 0 {52580.6% °
BFR ERIIRFRIA T 1 /NFEE 45 N 0 45 11.5% 5 1-4/N\RFEH 285 A% »
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I

1572.7% 5 4-7/NEFRIA 40 A 2 1510.2% 5 7-10/NEFRIAE 7 A 0 45 1.8% 5 TR
10/NRFEL ERSE 15 A 2 43.8% 12 BT - RS EHFF - Bl &
FHEM ~ RAEREE ~ W e-mail ~ WIRATK ~ MBS - BEREER
MR LR BAGIEST ~ MEERIEY) o DIK TAETREESE o fin 10 52 i A B e i IRE
o BIEEELDABEE LA - 452.8% 5 125G 3 A » 150.8% * 2-34E
12 A 153.1% 5 3-5FFHHF 106 A > 1527% ; 5-84F-HH 155 A% > 1539.5% ;
i 8 FE LA A FARERE A5 105 A » 1526.8% -

Otk

1. SRR F 5

AW BRI R IR B ~ TERGERI BB AR - BB A H
SEIEAEMIE R RN BT LR S REE AR - AWIFEREREIT - 725
5] B A Ry R R R - DU A48 B B R (R R A AR B R R S il B A T R
ERAGEAEEAR - ARESUE PN 0.05 172 95% {5 48 W [ Ry S /K HE -
5% 1 BB AT I - Rzl 5 EERH B (R aT 5 R - AER S RE R Bl
B TRy R EAARE 2R - 2 R AR A S AR - B HE
WS 35S BN BT R LRI 5 BEED - WK RGN E RS S S
BEERNEAIR n BN A A AT 225 - LB SORRERR S LR -

e T R AR B R B RGR AR E R A HE 2 3 (BN ET R
FREAFEER > AR ARG S S IR A S R A A B RRGEE R
MAZSR ; HHEEITRATG R EA 2R - PURERIEEAD(E B R B
o] MEETT Rl s 2 B S R R - At - S AR B AR
A SRR SR AE T B T R LA B 2252 - nI1SAIBE 2 2 I AR it
NRISHEEE AN - SHATHE RS 3% S ARG B B B T il e A 0=
S SERELSORRPRRT R AT -

k1 SERESHER

B 81 A IE AR BHE SHEVAR FiE BEENE
HIFETEE METEE 88.498 1 88.498  55.856  0.000%**

HE TR 203.924
HEEER MEEEE 5.070
HETR  57.263
WAEE  MHEEE 5.444
HETTR 15.466

203.924 21919  0.000%**
5.070 2.819%  0.094*
57.263 5.916%% 0.015%*
5.444  12.029  0.033**
15.466 4.580 0.043%%*

#P <0.1 » ¥*¥P <0.05 » ¥**P <0.01

e T

ARWTFERIE AP AEE - R (EE KRS AR ARG E R R
or : BNEE R~ NI RCES R ~ PGB B SRE ~ AA
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G - IR ¢ ARECKIRAIE R © HRGEEE AR SRS E BB IEENGE S 22 100

AN H IR R RERE VYA - TR —RUMERT » ANIFFC LR s i JL
SIHTHE T R AU SR B AR ES - DU E AT S S A I ] {3 T 4 (1 38 0
BFER AR - BR2MEH  REIRBR AR v {5 B 2 K8
WA R =5 (F{H=4.173; P = 0.006%** < 0.1) ° MR LEEAE—H (M
= 14.0505) =R EEVURH (M = 12.4792) » JRE[ T 243 # S R RERL | WY SE I 1R
SRYE RIS R R R T A A HEE SRR 23 - WFseiiE—
A B R E R EORE 0 = 2.40% » 1S HIEHH BB IR A5 B R 2 M8
PESRRIR « RIFFE S TR AR O E - SRR E AR A GRS TE TS KGR

TPHETEEER - BREAGRES AREZ A - fEEREEERE A
EAER .
)2 EAMBARNARBRTEEGEZE>HHER
F%,EIE TYPE IH Sl:/:i";j I 2% Lo 2 %§+

PG B AR >
HHRT 180.512 30 60071 4173 0.006%% kBl emr e 0024 0.853

*#P < 0.1 » ¥*¥P <0.05 » ¥¥*FP <0.01

2. BN ZAFABRERIGE

By T g FSE A BGRE RGNS S U2 - AFFeLUBRGERH
W ARLE BARIR AT {3 B Ry F0E 5 MBI BN BT R E R B - LIRS
S R IR S AR T B A TR« i AN S & B U A ol it
SIRTZ B R  RETE FRTER AR o S FIRMRS T S TR -

(1)4% B IEELAR G T B A e
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Abstract

The purpose of this study is to investigate the correlative causality of college
students’ belief to consuming network rumors. “Source credibility,” “affec-
tion” and “involvement” are operated as the main variable effects on college
students’ belief to these rumors. By using “involvement” as a moderator, this
study analyzes its correlation with the other factors. This study is designed
to awake college students’ attention to network messages, and to provide sug-
gestions for the enterprises. The findings of this study include: 1. both source
credibility and involvement have positive effects on the college students’ belief
to consuming network rumors; 2. affection has part of effect on the college
students’ belief to consuming network rumors, but with no causal relation; and
3. both source credibility and involvement have positive effects on the college
students’ belief to consuming network rumors under different involvements.

Keywords: Network rumors; Source credibility; Affection; Involvement; Consumer
behavior

Summary

As the Internet becomes a vital part of our every day life, the influence of
rumors spreading on the Internet has also shown its potential danger. The fol-
lowing phrases are commonly seen in Internet rumors: “This has really happened
to my friend,” ““You may not believe, but this is absolutely real,” “According to
a document not publicly issued by a research institution,” etc. Among Internet
rumors, false health and product information are the most popular kinds. There
are different types of rumors related to product information. For instance, some

* To whom all correspondence should be addressed.
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of the rumors specify clearly the brand names; some others would pass false prod-
uct information indirectly with tactical wording. These rumors can quickly reach
consumers with the help of the Internet via various channels, thus can cause posi-
tive or negative impressions on a particular product. Internet rumors can further
damage brand reputation for a business and influence consumers’ behavior. In the
past, rumors have limited impact because they are mostly spread through word
of mouth, which are usually faded away when time goes by. However, at present
time, dissemination of information on the Internet is easy and low-cost. Whether
people manipulate rumors intentionally or not, the impact of such infectious
spread is obviously greater than that in the past.

As found in the related literature, creditability of a rumor and its source is
highly related. Involvement also has great influence on consumers’ behavior. Af-
fection, on the other hand, gives customers positive reaction towards a service. In

<

this study, “source creditability,” “affection,” and “involvement” are used as the
variables to investigate the impact on college students and their attitude towards
Internet rumors of a product. The purpose of the study is to raise the awareness
among college students towards information on the Internet. The results of the
study can help business rethink about its marketing strategies. Moreover, the
findings can help consumers to be more educated towards Internet rumors. The
method of the study is quantitative using questionnaires as the research tool.
“Don’t buy milk of so and so brands” is used as the case and an example of In-
ternet rumor. Researchers visited a number of areas in Taipei City where major
universities are located. Students are randomly selected for the survey. There are
two independent variables, which are “source credibility” and “affection.” The

99

dependent variables, i.e., “preference for products,” “possibility of purchasing,”
and “attitude towards products” are designed to look at customers’ belief towards
rumors and their responses reflected on the purchasing behavior. Five hypoth-
eses are tested in this study, including: 1. There is a positive correlation between
source credibility and consumers’ belief in Internet rumors; 2. There is a positive
correlation between affection and consumers’ belief in Internet rumors; 3. There is
a positive correlation between involvement and consumers’ belief in Internet ru-
mors; 4. There is a positive correlation between source credibility and consumers’
belief in Internet rumors when the degree of involvement varies, and 5. There is
a positive correlation between affection and consumers’ belief in Internet rumors
when the degree of involvement varies.

The results of the statistic analysis show that, except the second hypothesis,
all the other four hypotheses are supported. The findings of the results are as fol-

lows: 1. The credibility of the source has an influence on consumers’ judgment
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in the Internet rumors. When consumers’ are exposed to Internet rumors that are
sent from some familiar sources, there is a higher chance consumers would be-
lieve in the rumor, regardless of the authority of the message. On the other hand,
when consumers are exposed to an Internet rumor that are content wise authori-
tative, yet are unfamiliar with the source of the sender, there is a lower chance
that consumers would believe in such a rumor. 2. There is no significance in the
influence between affection and the judgment of Internet rumors; however, there
is some influence between affection and consumers’ purchasing behavior. This
indicates that although consumers do not entirely take in Internet rumors, their
purchasing behavior is somewhat affected. 3. There is a significant difference be-
tween consumers’ involvement and believing in Internet rumors and that with pur-
chasing behavior. In addition, the regression analysis shows that there is a posi-
tive correlation between involvement and believing in Internet rumors for college
students. 4. There is a positive correlation between involvement and credibility of
the source and that with affection. In other words, for highly involved consum-
ers, the positive correlation is significant between credibility of the source and
believing in Internet rumors. Also, the positive correlation is significant between
affection and believing in Internet rumors for the same group of consumers. On
the contrary, for low-involvement consumers, both credibility of the source and
affection have no significant effects on their believing in Internet rumors.

In conclusion, more than half of the participants show that they believe the
Internet rumor about certain milk products, as used as an example in this study, is
somewhat true. The results of the findings reflect that product-related Internet ru-
mor is a problem for both consumers and businesses. More attention in consumer
education and marketing strategies are needed. The study has its limitations in
three areas: the modified data collection using street surveys to mimic Internet
rumors that are usually sent by emails, the insufficient numbers of representatives
from more diversified schools and departments of universities because of the con-
venience sampling method adopted in this study, and finally the limited manipula-
tions on variables and data analysis. For future research, the researchers suggest
more investigations on different types of Internet rumors and other factors that
may influence consumers’ behavior, such as graphics, film clips, or even music
files, Internet links sent in the attachment of an email.
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