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HEE R 2014 IR » FELXBR NN - XS AB LR ZHN - BT 5
RAHRSLZENEL - HHEAIGEESEREFHCENIBIEIE S -

B RLZEAANAEERENALKER - BHLEEERN EHARBRIRE3E -
TERIE ST » SRR B MEE 2 RN M pg ARV EEE s fERE TN - REE
RS ERFYR e SRR < RS (EBUR - 2018) < BR T
{LEBHERY T B ST LASN - v B R RAFSER R B 7 B IR HI R 2
GRPGEE  gHEEE S RGeS EHs - R T - RAH
BERIGH - BT HiRER RS L RSB - Gt e A SRR
t iR R YNBSS R - RGAEARTE HE RS E - BEiifeihdaE
HIEKREE - FGEEENEET R b (X » 2012) - EAELRFER - MEE
TALEEREES - HELHE TS - FEREEEN - R 2
W IR E R - G2 GERES RN - PHEARGE - &
i BERE R RE ARSI R - Al S AR IHIE (Ecker et al.,
2017)

R RS AR s B/ NEL - 202018 5 T FRINFEIR L B R R
b+ MCFW RN S BIEAE - A5G 2 PR IR A ARSI EL - ANEI4E 12
AR - JENFERC A GETS - SO EE R - MRFEAELTE KK
W HEERS TR - W R RL I R R R A SR AR AT o BREREARRE
B SYWERE R YBESIR S (BREEE H - SRR A Rk 0 R
AEATE) EAE R R R R ay B it & ( EERS - 3205 » 2018 ; Himma-
Kadakas, 2017) » [ ERE A SHEHER ARG (2019) f531 - 2018 451 EAEA
BT TEA - T8 EiERtsen-Cal - KRR AR S LR
Ji§ o it REIARSER R IR - PN bRk A R R o0 SRR P AR sl = R
J& (echo chamber) » FREC R BEE L H CATFF 285t ARDIAIRRE, » 53
—HEUEHCCEEUREE (Wood & Ravel, 2018) » BEREHE AR [R5 g R E
BB Ry TR -

RRERGRERIIE - TR R EE A (B ERE ) INE JTguhEIL
FFEGNEEEEE (BRY) ) BRREEEN © #£Facebook b » HAEFFZ A
ST FERTR Ao S SRR RER S I 7% © LINE Taiwan By 7 FTBRERE - 7*
201947 H#$ T LINEFRE AR | B#R - FIP REMAGKE JIRR » SLRERFEEE
ARSI AGLRH - LINERI& LL¥ B A& REDGET TRRE B R b F) -
FLINEGNEERE 1 B /Tt & TS/ KBS EER R - BORER
AMEEE - DI S EERE R EEE - RENVEIATNME - BUY ~ 23~ AR
BRI BES B - BIHIEARIER ATk« BUNHTE ~ it BEEERE E A - SR
BHE - RAFEEEKEEEH (Alemanno, 2018; Jones, 2017; Owoseye & Onyeji,
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2018) » HAt X IR E AT R MBI ToR Ry 22 L » B8 ik EL A s il R =
SKELHE B EM R - WAL ARSI -

FET#ITT FsPHERm o (Theory of Planned Behavior » f&if§ TPB ) & & fUifF5E A%
B E T R E G (Ajzen, 1991; Krueger, 2000 ) » [ AL HEH BT IE
— AT Ry R o TSP SR RS - BREEEEK TS - &6
& s B B H B RIS EEAE T (Chen et al., 2019; Sbaffi & Rowley,
2017) - TR E HVREIER - e BB MR R R T Rl
(Beldad & Hegner, 2018; Rowley et al., 2014 ) - ARIfF5ER1CL TPB R AR - $5HCE
FEEKVEENEEREFEHRE  HETRAHBEEZNITRER » HZ
FEILE1E = IEb eI © ) TPB Frylatng (HIRBRE ~ LBUSEE - FOAISE T Reds
i) A s KRB B AT RERE  ORREHEEL L E0E TR
PRGBS AT 8 B AT Ry ] 2 (5)_L 3l (3 (T RRAE AT FE AT o FERHISE A h 3
R At © T EEANTE - REfRLBUBEBECR ~ a8t -
DUk AR R 1S - M R R R RO R IA R 12 -

T SURRERSY

() 2R B X R SR
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TEAESL ~ TPREMISE B R TP b AR B2 5y R DU IHE A JRIE 2 -
B R ENERR P E R A EE, - IR AR AR RIS T
HEH A R Bt B RS R AE A R | - RZIRENERE SRS g & L FE
H o RETSRE  IEEHER ERRAVERTT R - I B T2
VR AT S M R SRR R T8 - DU (AT e B2, -
2018) - BLEFEBFRLZIEAEMERR S - A2 FELEBREE FE%
B4 s fFTRE TR ~ BHEHEERN - DUERCREFI%E (DiFonzo & Bordia,
2000) - HEEALE R R BERSHIARE N ERTE - A LR S B R [
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2018) « fE[EI—FFHA - MEESIREFE TN K TR AR » BESHE
alBEPT KGRREES © (AR FEREECAIIRFT S0 - HEREFFZME - f£534]
FRFEA MR R B - W EE NS EHEEMREAERIFEA - 55201943 H 3ligE it
TREGHY ¢ FHERE ARG TERVERERS I 4 ARG 100% » R R - BEGE)
YRR R BERI N B S - BT ehukn AT I T dicss » (HIt
—ANEHE X CER SRSB4 T B g R (WS » 2019) »

G2 R AR IE R E E EE - 5 SR ER e
#An (AR » 2018) - B4 : 20184 7 H ME& R RIZ/afantas © "THA
HE | MEBPERE R ESE (EELAHER ) ) - IR YE2016 - - EIFF
Fite st R HLiE T - RoRBIEM AL 2 - B REE R M i 2
LN o HE—RMREREEAERER R BT AN - RE SRR R -
BOEEERAYAERT - A0 - FISE9 A A EISEE s T UNSEAE Ay TR R o
MEREER , (E 2% ~ BREE - 2018) » R BIERBRBHAEE B i I i &
2 (EBEREWE EX A EEE L EES AR - HER 2013816
IR » AR E A FE LR (BAITHR102 55103458 ) - HIL - &ZHKEK
(2018) BlIFEH » FF2RIFET S8 AN NA Y - BUEIREE DIE S e
AR - DIFHUES - RGNS -

T ETEE DRI RS, - BRI 7 3 PR RIFE B3R« BUR 78
EF RIS E ~ ESEEE  BEETELES - EBUF TG » 2%
BRRR B B BN TR B TRYFTRENE - EBAIESPHESERENE. (Alemanno,
2018; Harding, 2017) ° ik REEEHS R K IR 52 52 B SE TR 200K+ B TE AU
REHE 5 it RS RIS 325K - B3 B LERERE (Niklewicz, 2017,
Wood & Ravel, 2018) » f£2017 43 H » TEBIBURRIFE H = PR S5 5,000 &
BOT ST (RE B PR AR RSN ) - BIEENRFEF 105 1 HA
0 BEFEE 1 H ARG E N « ih R AR 24 / NRF A R RE R T A S
M2+ (G — B & ST (Niklewicz, 2017 ) o SHAEANE 22 T H FB R
AUE o FEEBUT RS T ERAIIBRIARR - fER—FMH - SARIERE WA
i — T BRARERE A RE R AR RS ZER - S5 ARSUERAMERHT
HE FIUSE - BB IR DR 5,000 BROTHIETK ©

MIREBEE G | BIE(e Bt AR A S = T AR B S 5 - FR TS tE

E T RSN AMNE ) - SFEHEBEARRE - EREIEERE NET+H -
AR R IE R Z - EF TR B VI R BEHE R 2 iS2 k  ) Ll
AR St AR 7 B (BN m] RS BIE IR s U BGETUE, ) T A o
2 RRENAUER RSO A R EEr AR o AN BUF A
—EACREG - FRRAGERREEPCES)R (Polissia Postale » 3% 81 5 A ALAdi
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JUTEAIEURBERR ) A RENE. - B EEES - BUFRIET A RIGERITE)
(Alemanno, 2018 ) « FFZ RIS BT B Bl 2 i i s & 3H 2 T AR i
RERE » 1 Facebook & HL FERAVGIUE T /724t T MERHSCE § » S E RIS AN
FRIEIFR SR A B s - RS = T R E A BRI - S LGRE
CHEBTE - CHGEE G ERIEENEE (Bode & Vrada, 2015) © L4 -
T RIS - thE v DUE S BERESE S R R+ TER S - FLUE
5 FH (Lazer et al., 2018 ) ©

FEE A RTRISER SMERI R - B e 20E HIE R 718 i R ny — Rl ¥
R o Ecker® (2017) &t » M@ EEE DTS2 G LER - FHERs
ELEPEHE - WEESRE SRR - B RS2 AR o B IER
PRIUH BRORGRE R SR - (F 2R E Nk - SR el A
R SR E Bl & FHMERE IRV REZET - BOREZ BRI AR ERAER
BRIV NEIAE - i CBA AR - IR AN E R R R
N REBEREHE2A IAPENE ~ BN/ N e B R A AR s e = B R
RS RE ~ BEUABUS R TR S EBCR O A Y IR e R R O e Ry ~ &
BRI 1 E 250 TR SRS S 1 B 5 A 21 T FE ARG RUS Y 48 (FRBEREIC » 2019 5
Jones, 2017) » #R[f » 18 LEX JIRGEFF IR EI S S BN 2 MAHER] - B H
2002 FEEIHHHE AT T BERRBBCR T G | AT R Al R R A e S
TRZ B G DI EE BRI EE 2 ( G E RSB Aes » 2017) - &
USRS AT A R R RTE - BB WIREYE (Lazer et al., 2018) » {EEiE
R HBGEE S JT5E% » MERTIRE E E B S m] {3 R R -

A TS AR 55— AR - 2B R IRtk - fARE
HIEABERSEE - BEEAB P O R@EHR S - Hoe R R T it
BEERE B4 > Facebook fE20194F 1 H 11 HEGE % BHY B B AL IR 5K Bl
G PRSI R (Wakefield, 2019 ) « BFEPIBERAVHESE) - JENGR KAREIRA
EHE - RER 201842 H RIRENH B &% 4E Dubawa » R BIR R R A2
HEHEREERE. - BB TN THEER - EmilEnEH IR R 122
ft] (Owoseye & Onyeji, 2018 ) © % V15 MEEE HEUNERFTEIEE JifHA% (OB FEEE
BEEE ) Frit i@ skrvae. - BRIV E T TR E JTEAGERIRENE - GE1E
TRERERI BB A [ T REIZ R (AR » 2018) » T S HE AR
Hus T RIS IR AE 2018 527 HEROL » 1Rt R A HE ALZAIHEH] » a8l
BIFE B AR - 7% RS0 - RSB BE BB S 2T A
B MHE AR EE R E M AR - IR - A BRERIR A » A2
HE MITEREZF - AN - ATDAEERYZ » 1B T EAH ) A 2 HIH RS E Ry
I FERG A TE) (Lazer et al., 2018) °
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AN - i S E AR S TR 5L - (A R T S
HLLEE - R FEIER - AMTEE NG ZEEEnER S ER - FRIEELER
SEEN TR BEEEE - B e R R sELNE - AMEtEEE
CHELE - HERFLZAYEE G - B g ANFHERSRE R Bt ki e
(Lazer et al., 2018) » AfMi B4 2 BA M RE A R —BmyEHE » WFETREEY)
EMEMAREEEREE - FEASIRST - [FIRF i m sz m] DR A
FIRERE « AR EREIRIE R AR ARG - B S R TERE R S E AL R
HIREMIA (Lazer et al., 2018) 3 JREN - BIERERIHE o] - I EGERIE - (HiE
FEAUAINT S 2 AR Rt SRR HE R - AR BRI fE (B EL R M M R ERRE
B o 2T LU -

(=) {3 R B F =R

B S SR ARSI R R AR R - H 2 B R A 5 —
RFFE BN B R S R Bl - IR E R - 53 - 5~ =i
K BEUREREE R AAMIE RS - /o R IR B (5 (Himma-
Kadakas, 2017 ) » HABE RS » {7 BEEEE & A] BT B AGHA A EIT — X
R - Wt—2k » BERERE B MG g DU PrEd T - RREAER - 1R
ATREE A Ry K S BE R T ek 5 B Se B e MRS (T ~ FgBEBT » 2018) < 38
LESHIREHEAE A RIS AR RE R R EFIE B » (B SE B A EhE ey 2
FEREFIEEJTHIAEE IR (Lazer et al., 2018) » [KIt - RZLHRENEZEEHY)
T B RERRIRF R . » DUOREGA IR Ry lp R 22 1 S B i i gy A e R EE
AR S MG IR R (FEREE - BEARR - 2002) -

HHERIL - BZER201949 HIERX BT R3S HIRE ) - DU BT
ZE SCELEE Fr (https://coa.yam.com/theme_list/rumor) » J7 15 R A FEE B A
HER - A A (R R ) JNAE H B e vk 3 B B R R Y8 Y s el
(https://www.mohw.gov.tw/lp-17-1.html ) » &I ESEFEERL D0 - HEER
HIf B2 g RN EBEEEARAR ~ GRS - GEEFRINE DR
BRI EE AL YE - WS ERS  LINEFEARE ~ £EH ~ MyGoPenia
EBIEE ~ BRI Cofacts » DURARIRAM: 5] - FlisEE&ARH - (HEIE
DHRAERERBE TR - S EEE - HREE R EEE
R E - BHITHR (2018) BfRHY » B R E AT R D RET 2 2t & 5
SE B H A EE A A E T ER R A MR - B
WFFERIRZ L

Mayer < (1995) f5 i » T {H1G{EF 1 (trustworthiness) * ¥ ZEH : REN
(competence ) » IEH. (integrity ) ~ B3 (benevolence ) S = K@ (EPEEE ~ 15
=F] » 2003 ; Gefen, 2002; Murphy & Blessinger, 2003 ) '« THEJp ¢ (&5 '« FERFE
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FUBRIAIE, - Bl - REMYELRF B AR - AT ESH R ESEPE
77 - KBRS A BB BB EGRIBEHBEIE » e E38% 5 [ 7 ras e
BASCRR T AR « Hodp - SAGEAT ~ B2ERK ~ M EBGHRI G E MR S - #
FITREST L PR E M RCAR] (ETIR ~ ZRIRTE » 2007 5 Fogg et al., 2001; Pavlou
& Fygenson, 2006) < " [FH j /245 » BESFRAEZ R ARR EIRYIRR - 8RR G
%~ BB IEIR - fEEFRaB At - EER G L EREHERL - &
HEAHE RS - ABNRE T IEE TR ZEER (EFR - 2RREE - 2007 ;
Pavlou et al., 2007) = fi " BAIE , HI2$5 - REHEZSE HIERLAREIRE - ¥
PSS+ WIS YERIEAYI L &R (social presence) » EillE B ~ X8
T ~ BAIEIRG S - #0028 T BRIE  ARANIE(ERL (SRaEESE » 2008 5 Pavlou et
al., 2007 ) °

RUHEEAEEERFEEREENRE - MEEERAIEZ FErIE
mi a2 i SRS S T B RE AR BE S (/Y © Singh B2 Sirdeshmukh
(2000) F5i » HEE G R RISV A IHERIETE - iR S -
T MEAEEE - HEENEIR YR RE S RO S SR E R 5 EE
B H B FEE S r LIRS I - A S B BRI (Lim et al., 2006;
Murphy & Blessinger, 2003 ) o E2Z{fHEIERHL A% (Technology Acceptance
Model) DURF % FE FHRE URTHRR RGP - B FB1E (1 5 0 R Ay BHEE R
(Beldad & Hegner, 2018; Gefen et al., 2003 ) o BUARWFZETERESTHY - McCarter Eil
Northeraft (2007 ) 585 » BfF2—LEIRRE » — TR EES— 8917 R
MEAEEE - A5 A% ~ EREEH » DUILFRIBEEER AR - A IER
FE=FEBEN ARBIHE R - SN EEERIT S E AR - BORZA
e 5 1915 4% (Pavlou & Gefen, 2004 ) °

(=) ETHET R BHER

AT EITT R B AR T R i S Y SR MBI BT R 2 AL
PR H AV B E I AP TR (B HERSE » 2012 5 Ajzen, 1991; Bhattacherjee,
2000; Taylor & Todd, 1995) « EE & &1 T R Bam A HIEHAIEIZ 1 - (BE5 5
TR ETRL B G A B BA RN [+ RS A RS T 1 B S A R S 2
» PR RS T Ry s A4 S B2 (Hagger, 2015; Manstead, 2011 ) e [A][If » A&
WFZEAE4AES | TPB MUk AR T AR [N - ELUAIE LG5 (R AN A RS Eay
A AERESRAI TPB YR E » s bt MR S e N e B e
HYBERBIE -

AFIRAERYRERE (attitude ) FIHIEET T Fo#2iH] (perceived behavioral control )
FIFBIHEL (subjective norm ) H i EHAT R ERE - WEMPEKRITR (Ajzen,
1991) « "RERE | B4R ¢ EESER ETT R PR AY I & R o B EAE RS R A
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?Ft%ﬁﬁbgﬁﬂlﬁﬁﬁ%t%ﬁ EEARITH AT RIVERE - RREFERITRE
A&ﬁ%*ﬁﬁ% « ThfE & L 1REE - ERSEHERIR E 1T BT BRI RAE

s TASIREEE L EUIEEI:EI e B R E 1T R B EHG R AT I HIETEEr (Lee & Green,
1991) BIL - AR TIT R R L AR - AR R L eI E
B EPTHF A IR & MR « B AME BB SRR SR, (] HBUER
AT T A T R Ry e th e A S it -

i " EERE 2 RSB R T IR T R B E B A (AR
i~ BK ~ [AEF) SOMEEREEERIRE ) - W2 - EEM AR5
K o HE RSN S EBITEAT Ry - EEHHEE DI E SRR Ei sk il & -
RS & L S et o B At A APRF e 1T R RS 1o T ARICEN B | 2 (88
TEPREURF BT Rl B EE B A RAVIETEER (Ajzen, 1991; Lee & Green,
1991) = #KIL - ARWF5EZT Ea‘ﬁfﬁ%ﬁJ ?Ef E A EREEE B R B s A A
PTG Z Bt A B/ MEEIRRRIRE T o EEeIMERR I X FF R B AT Rl - il
ey A RIE S et &R g ﬁc’ﬁw%ﬂ%ﬁﬁgﬁ X EEF KRR BRI
IR TR E 1T R

It o T AT Rl L TR e E P TR T R R o SR A TR
JREME RS PR ICEAE T T Rl - FrafinvEE ZiReE - EEHSs@ RS H CRe e
ZHISCRFECEIRI » HARIGKTT RofY R e th &y S s - A0S T R I v
PEHIME 2R (e M okl & - T #EHIE 2 ) 2SS B QTR E X FF &
PRI 5 T " AR | G e SR AR ERE I (Ajzen, 1991; Lee &
Green, 1991) o fEAKZEH » T RNERLT Reinhill | BE45 « 88 B E A S BB
FERTREREJIFIER < B AMPEEBEa ISR & RSy - AT TE
FIRIRETRL e N - BRI T R Pt S s -

(o) {56 PRI B ~ {5 AR RS0 SR

T AR RS | PREE - A R RS 2 2 BT Ry R G AR A E)
AR B e BREESEN - DB HEHEERREE - HH -
KN KAZ (Hassenzahl & Tractinsky, 2006 ) ° IEJiEB'U%ﬂ’En':H s PR 2
B E TRV EEZLAIZR © Doney B Cannon (1997 ) 32 ‘ﬁbﬁﬁﬁf‘“%ﬁﬁ—ﬁ-
FltSEHE (ARRE AHRER ) ~ FFETEE (AnBEH fﬁ%’(ﬁiﬁﬁ? )~ EEEhRE (A0
RBEHIRE RZ) » HEERE)) (UIRMEERE R ) - DU [ 3 ?f"‘”(ilﬂréfﬁﬁ#'l
EEPIERER) IR RBEERAIIRE - BREF 2R L ik S b Al RsE
B~ PGS - NI el —IE (SR » 2008 5 Gefen et al., 2003) » 5
REERSE (2008 ) HIMFFEAGREUR » FlRa TR R AR B R &y [ m s 2 B sy
fE1ERK - BL4h » JonesEl Marsden (2006) 51 » BREERSAIE LY A HEGET - A6
A S SRR E R - RES A 2ERITTIREREH - R
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SR H B S 2 B ST I RASIKIZE (Rowley et al., 2014; Sbaffi
& Rowley, 2017 ) °

A B i AR B A F B AV B E > Ketola®E (2000) f5 i - (& FH
EEE SRS T A e R  (HHEBHME (usability) ERE R EIHEE B EFF
FE ARSI R - Rowley (2002) Bd Toms (2000 ) th#BE8 ks » IHEH#EF 2
BT R AR RS L BUIRB R ER B IR S BB ENE & - a8
BHETE - MRS R BE M HRTE R AR EK - B R i A= U IR
LELEEEE (Chen et al., 2018; Wright et al., 2003 ) * #4871 251 B I 75 B 28 o
o~ HRTES - MR RIRREER - B IETS 00 AR & ¥ 6 A A 4R 1B
21455 (Hassenzahl & Tractinsky, 2006; Jones & Marsden, 2006; Moe, 2003 ) ° #t
HEWFZE (Chen et al., 2019) SCRFHiTEm - SEEREE S ER (R g2t & A.8) ) ¥HiE
{5 P R LRI T R A RBIRURRE T - KIEL - AR T BE IR ) 545 -
il ABEFH S E B AR B T Ry o 8 o AR BRI a1l ey 5 e [ e
HEBEH -

TERERENTZE b+ BlL{E R BRI P RS B %5 U AH B A 8 T 380 K S
(backfire effect) 7#xH ° Nyhan B Reifler (2010 ) iff5e$8H - B AMEEEE EH H(E
oA AR R G E - E S RIS R BE E E e HIFUARRYE &
Rl # 5E st » k2 - EH AR IESSRE » i 7 #Ad E &1y
B R AR & 2 2 AT T SV - irtenft ot (BEZRZZSE - 2020 ) A5 SR ENEH
o BMEAIBEEAE A S R AN B - EHEBEHEREIIEEE NS &
DASE AR ERIRBE 2R - IR B AU (EAY B it < B ET9E 2 imaiRE A 15l
HEBENTEERR - BERE et p 2 (EER - BAK » 2002) @ {HiT
IR L ER T - WERE S G K P - Hens i g 57 5[
AURTUELSIE (Bl ~ BRZE » 2007 5 #7CHE » 2018 5 Mack et al., 2008 ) » " 3#
KESE o S AR Bt B0 S A ] T S = UM (Wood & Ravel, 2018) R »
o R B B B R RE S AR i RYERE. - JRBIRREERY T [H)
B Rk - it - GUFTTRH - W KOREAR RS e R A R B B R R LA
HITE SRt & B GEHITHE » 2018) « 4KIIL » A9 T BIERK L 45 - A ESH
BEKPEZEEEA EMEFEENEERZ o & ILEERBRAR - i
& AR A -

SLE =
FefS EASORR - AWHFERER LD /SIS R
Hi @ RGBT TR G & st B R 2 S i A TR Ll 5
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He @ RGPERAIN E B E S E it B H R 2 fER e B T R EE

Hs @ BORRYRIEA T R el & i it ip B R ARSI B T Ry

Hs @ RAEHBEELEENEERE ErtE e 2R E BT
EELE

Hs : RAHEHEEE FEEES Eres SRR NEETRE
s DUk

He : RAAEFHEMLLEIE MR « FUEIT R b A
MEZENENEZI T RERZHE - 2GR RIRER -

() 7R

ARHFFELATPB ol - Ay SEHR B R A S E S B 1T Rl
HYIRIZE R AR - IS B BRARIGTRE L - BGOSR — R R R HE - B
i - EREREREOE - S0k a = 005 » A2 AE R 1% W E
T~ BRI R ER A f 385 7 (MREEFS ~ BRIEE » 2008 5 LeBlanc, 2004 ) ©
Kl - ASHFZERG e & B AR BER 40013 DL L » BEHIE a5 2 RAB VYR 04T -

TR

TEARM TR A ISR BOWE b - AR BRI GE S R 4l s
REEEBRVESE - WA MEEE R HE RS RN G« SEEEELF
L~ FEEEE - MyGoPen ~ EIUERY ~ LINEGEERE » DU RS & AT
A LY RIIRFRT v i MG MERIASI R [ BB AR S5 2R I« A
R NI e TS 53+ SR80 5 FER R A L - 28 805 it ElfT
R BEm AT Es — 8 IH - B =000 R R RCEE - BEPUAL B EER - SR REla R
BT Ry » Shulantk

LAV« DUPER ~ HARSE - SRR = IR RO -

2 G ET Ry Bl G - GE A0 R B2 H AR SO B BT EE (2007) ~ Ajzen
(1991) ~ Bhattacherjee( 2000 ) » LI Taylor #1Todd( 1995 ) SEF R » 218 o T {i
FHRERE | AN T B R L BER SR a A IEREE o TR EERYEE
BRI B EE T HHEEELEEHAE N ) T RN
wtE S &R AR ) T IR E R LSRR 2 IR
B9 o~ T B M e e E BUR B R e s BRI A S o 5 T RN T el L REXEAN T E
BEREH 2 A EEZNE - T REEiERIEEEL ARG T 3K
E{EREPREEE SRR | -

3. {50 AR« RIS H R85 (2008 ) ~ Doney B2 Cannon (1997) » LA
JeKetolaZs (2000) » A /NEREME o FIEGEREREEAN " RE/0yHS 1 IRLL e &3
S WP R AR SR | A A R SRR ~ | REREIRCRTAE, L o
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4 (ST RK : kI8 R SE (2008) ~ BR# & BLAS 7 F1] (2003 ) » Gefen 5§
(2003) ~ Mayer % (1995 ) ~ Pavlou<s (2007 ) » LA Singh B Sirdeshmukh (2000 )
FEROSURR » i 148 - FISEELD  TRESEEERPEHEAM T EREE
HISCR o TS AR A IR R R | T IREES ARREEL ) T IR AR
HAGH S BRI -

5. &ATRERE - FESZ IO (2018 ) » Lim % (2006 ) ~ McCarter il
Northcraft (2007 ) ~ Pavlou B Gefen (2004 ) ZEP91y S8k » A 7/NMEEE © FE5E
A WHERHRZHE S T ESa B E AL Pa kAN o THMEEAL
REFFEAE o T BB B RIS SOk AR, L

ATHFERIEFRIRE BT SO - FE223 B R S S B (R e 7 S
B o ARSIy o HAR SRR =AM E IR R 100 R - TR
Bads e i A ER o SREEE (1996) WFFTHEH » (RECRLEE F BB R 2 LA HR,
ST o R E A T ik R LLi /N o ANFFSRRI L E BRI Likert-ty pe
Scale NERERHET AR &Sy« AR ~ AHEE ~ EHEAREE -~ @#
MEE ~ [~ MR R AT » AT 12345 6.Z5157 < T8
G ETE S S R R 0 HEG R REZE Y » K SEIREEL: - T
ARSI SR < RIS IR T T2 - EREEEE B S BN E R -

(o) GRS RR B o3 B ik

AWFFEHER SurveyCake R B R RIBHI V5 » KIRBIFREKRERA
RigE -~ BOER - At HER - BEMHEEES - KILEHEEER
BB S A NREL S 324K - B KR ~ s - AREH
Facebook  LINE#HfH ~ BHEFRHS LA ERE - DI RS
Bl T &8 A BB EE LS EPAENTE - IR R A L D EARE
SRAEREERIRS - A L PREREEEZ o - ZEEFERE RIS -
ERFEMRMBENER D ARG E RGPS =S - GRATH
FAEHN R UARA T 20 » BT EMEERAAR N 0EE -
TEFIEHE RIS » W22 E MR SPSS for Windows 21.00 1 THEEHOHT » $FHE AT
SIS TR AR - PEL P FEF] R 3B 5 1T BE R ME R 2 o i RS A8 A FE AR X
ZHEFESTHT -

P9~ WEERER

() e P
ATFFRHITRFEE R R R R R - SEIR433 R - HER R
PSR R B R PR UA MR A LU - TR R A B 41643 (£ 1) -
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L ZEE ~ AEHEE - RURERES - AREREIRTS B - ST
PERTTRAS S -
k1 AVEAMHE LGSR

n=416
PNEL- B CERf)
i 5 £’y
KR 180(43.3%) 236(56.7%)
s [laali] REFER fEfE At
T 51(12.3%) 224 (53.8%) 141 (33.9%)
P 15~35% 36~45 1% 46 5% 2L I
< 161 (38.7%) 124 (298%) 131 (31.5%)
J6EB (ke g FE L
JE 138 (30.6% ) 140 (31%) 173 (384%)

(=) Bg R 3R 43
AWFFEHE F R EKESHY lavaan F22UE (8.80 i) » SFEf I RO HET ThSRE M K]
FOM o fEETHER AR APIRE (Maximal Likelihood) » DUHIZRIKIZE#SHERY
AR o T EHEIT Ry L AT By ¢ AT RRERE ~ GO TR - DA IR
=SS (47 = 574.433, df = 167.00, p < .005, RMSEA = 077, SRMR = 071, CFI =
884, NFI = .845, TLI = .868 ) ; " {B{FJK , /R4 Ry =Mk « 5EJ ~ IEH » DIk
B (4 = 238.697, df = 74.00, p < 005, RMSEA = 073, SRMR = 043, CFI = 950,
NFI = 929, TLI = 938 ) 5 ifi " {5 FARES | 1 T AeAt TRyt ) # R B () =
15413, df =5, p < 005, RMSEA = 071, SRMR = 028, CFI = 961, NFI = 945, TLI
923; 7> =74.691,df =9, p < 005, RMSEA = 013, SRMR = 078, CFI = 91, NFI
894, TLI = .842) o alt/rHTbRANER 2 B » ZREV)E Hair 5 (2006 ) Hf5#Hd
FERVAEEE - BRRE RIS B 25 SO — 25 - DY BRI S HA R\ M R 2 R
HIFE {3 (composite reliability ) /1A 661 ~ 880 [ » I AL E (average
variance extracted ) 7MY 259 ~ 596 » & FFSE (discrimination validity ) &

ERIR ST A ERE | BEE8E B B AR @55 (Hair et al., 2006)
%2 BEMBEEINER

n=416
BAIE ET AT R fZER S HEER
RETERZE (TRREE FEURE M3 1ThEH fE IEEH BE T TR
1 498 598 432 569 575 670 581 677
2 627 631 750 712 619 632 553 668
3 617 466 678 670 659 663 557 670
4 610 622 755 509 628 452 598 606
5 504 530 754 615 565 593 566
6 515 478 605 603
7 537
8 582
BEEE 871 661 880 769 880 824 873 836
P 531 259 487 458 596 489)//1(581 461

e
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E) F5tE SitE

AT P B 3 9 5 AR B o R U M 3 20 i LI 1550 40 SCFF - K8
Tabachnick Eil Fidell (2001 ) 3% E A B MFUT BRI A E (o = 2,164.207, df =
877, p < 005, RMSEA = 059, SRMR = 064, CFI = 872, NFI = 801, TLI = .862)
FEARWISET » T ERAT R TR ) & R AR (R?) E561.5% fm/kHE > i
AR R*INSERN S AWRERE (BEJHMEIFRR = 56.7% ~ IEEEERL = 65.9% ~ BAiE
fEIERK = 72.8% ; [E 1 15K 3) - IRIEFRAFER » FIE T RIEH S ZFRIR A E
BEZ AR ANIER KR - X R EE R ~ BIEEMER - DUEE
BAERK - T E B EERAEWE — BB MK - KRR T R RE A E BRI &
HMTESHEHEEEL YA » SR EENR -

RIE FEATR - RARBERSEEIEE IR R E TR & [ s B AR
IThEE @ (HIEEEERAIE &t B = E o K Ha SR R - ]
HHYTT RRERE B H A B A T RElE o KIH RIEE R 5 38
Rt e iE HE it E8 T = B E AL - R H S SR 5 mAEi TR
PEHI R F BR8] o AT Ry [RIIRE 2 AR IE 17 B R B R KRR
(Kl Hs ESARERY SR - RO EOEERIHE AR 8 H IRt 2%
ThEE - FTieHs B2 FF - i olias sl » RREHBHEELVEEMEE
TEHERERE ~ B  FNS8 T R » R HE RN EI T RhERE 2/ - B
D5 o B IERY A L o [KIE He 815 705 325 -

k3 A@EMBITER

n=416
AT 1 2 3 4
11Tk B 1
RS 447 1
3UHE T RYER] 446 233 1
4. {5 AR 642 381 443 1

1 T AT ARA

14

n=416

REJI{E1ERK

IEEEER

B35 R
(R*=.73)

#p < 05, ¥p < 01 #%%p < 001
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k4 AR MR 2 iR MR

n=416
44 — E&@?iﬁt —
BRI e BRI R
11Tk RERE -059 -010 -069
2. L 038 043 081
3. R AT R 855" 089 9447
4. i AR ER 175 168 343"
5. 68151 Ik 222" 222"
6. IEEF{TE -276" -276"
7. BIEE TR 269" 269"

<05 p<01.7p< 001
h ~ Bl A

() iR 7 P

AWFEAEREUR - T AT Ry ) W@ o By =M )« TR~ F8IH
# o DUSHIEAT R - 754 TPB 222 (Ajzen, 1991; Bhattacherjee, 2000; Taylor
& Todd, 1995) « " {E AR J IRFEF R = fEl RS2 ¢« GEJT ~ IEEH - DIKBRTE - I
BARFZESAEZS (Fogg et al., 2001; Pavlou et al., 2007; Singh & Sirdeshmukh,
2000 ) o IEXRHERERERRE - HINASEFEHHREBNEL S & - ARE" &
AT Rl ) LR EnE 615 (57 185) » RylLieiise fit T A EaE
RN e R ER e R E T -

ARWFFRREBL » T VAT R a2 A RE A B H B & Ry
(FRAMERTIEREE 944 0 p < 001) ° SEIEWFFEREH - T RIBAT Rt L B2 BN
T R EEEAL LN T8 (RS0E - BRITES - 2007 5 Han et al., 2010; Liu et al.,
2019; Wang et al., 2016) ° Ajzen (2002 ) £ LRI 53 Ry YMETT Rod2eil (Blliik
B HF 5 social support) SATETT Ryt (RIH FALAE » self-efficacy ) o T ik &3¢
FofRtE - EAFEHERA ~ FfSEEMAZBNAD) - BERER - &6l
AR~ B - BRI SRR - JRBIME A BBt S BRI S B IR S (B
AIEE 0 2007) o T HIRIUEE L 1545 - EAFER B BAIRESE R E B EERE
& DU H CGERR ERIYRE ST HIET (Bandura, 1977; Wang et al., 2016) °
DEEN B RRREPRR R ZEAEARE ~ X EEn s A LA RZENE - B
HEHELYEEEBRE  WRBEIMNISHFY - MR E TR LHEEEN
17 - BLIERSRIREE T 0 BT A8 TR ) S RRRHER I AR
B A EER ARG - DUk F Bt A SRR AL -
[ETE S SR R D AR RS SR A E R B RBCE R L M . DURAEAE & A
IR R E L A e E T -
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AHFFEABE - P T BEARRE | (e KRR R EEL P ERIIRE
TERIZE (FERIRCR IR EGE 343 0 p < 01) 0 FHEEE T HEHEBARESES
Frig ey Liee ~ B ~ B8 ~ R ERGETC BRI EB I (Doney &
Cannon, 1997; Hassenzahl & Tractinsky, 2006; Jones & Marsden, 2006; Rowley et
al., 2014) - HRRLRZERENRRME - HEEL V-5 UHERESHIT
HEGE (LMY Hgh 5= ) - EEERARER I RL L - HHM
R RLZENARLEEYIM - HEEEAEETEE - FEEMVGHEEE
R GNEWE E AR Y S 2 W R CLA R SGE © HREERRIZ
F - EEH R 2N E AR RS T 2 B RS -

AR ZERGRFERF BN - FEE VSRR AT ELNREBEAE I EE
J& - INE IR KR AT R EEREKER - EVEE T RANIEERETE
J& o S eI AR R - bR R IR R o R R BB AR RAE A
sEATEEEAY R AT o KA N —Hiat - 5990 - BRI Se I E
HIRE » AR R AR AT R RR A - B S He A o P A V5 M R 5
MU - IERTREWRE - BIERGGER - B ARGNE 2 NEE AR - BH
BEE AL VPIERMEE - HrEEREENET ) - W REERNE
XEAEEGM - BMICRERITEm 2 E.0) - BIEETEEREHE - RRAN
R ORZ B ER R BRSSO A EBLXENE. - TIRE) ) 2 R
RERE - —IRRAZPEREE S EHA AL - FERBEE NEREARE
BHEIA - @A T AR AT R R EEIT R EE RSB E)) - H
AR sER R T o BT R thEF I IR RS T AR EIE ) AT
Ry » HEEP IR ERE AL ORITRE (RTREEATE T ~ AaniCRE - BifmBlE
TEER) -

() PMEERCE 7

ARG B E0 T E R ) R8I o BR TR T AT R ER L I
SESR = TR ST - EERRAIREE 1R N« REJIEERGE 567 (5
7 144)~ IFEETEGE 659 (B2 110) ~ BIEETRGE 728 (B 126) - [k
TR T » RO BT T IS T Rl ) RIS T AR | SR
BEMVE T EER ) LEE  WETERARERE A Ll & ZER
B HEEEKEEE R ERRN - RIS EESET R o g
2K o BLLMBIERCR - A HWFFERER - UM AR B2 -

AR - BEAK AR TRAWEIENREJE LR - 402 (2K
HEZSRERGERE - BEREL - S EEmE it Sk - &
SRR - FEIRIEEIRE (WHEESE » 2008 5 Paviou et al., 2007)» &k {
FESEEEARIEGTR TSR 6 A B LS RAEERET (EHRIR v2ig
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f# > 2007 ; Fogg et al., 2001; Pavlou & Fygenson, 2006 ) * &% & EEREIIE
ERK - AWFSRRITERIIEE TR LR E - FEEREE E Rt s TR
TIRE ~ ERBAE S F B TR OAGEERI ARG R « FERm A RR TR0
R - REIRAEEEE ARYBREL - HlERIRSR A LINE S HASIF RME 1T
EMELEE L - MERIEER L » KEBLMEMERSHEENS ~ B
JEFEABUR R . B & » BN RS Kot BB B VIAHR - RIS A
WG - BV EEREENET - ARSI RERE0EE )T - AEHEN
AN E R SR~ A EER e TIEE GBS - DUREBUNII S B R
%F o Nl BUNEE SRR GRS #E RSB E R 2 fRE AR
WFFERtaT R - WRBRBUN AERYE M EZE - (B)FHEEERE s b
S REmE T H RN -

AR R GSE R - EEYEHRTRAWEAGER - K& ARz
HRBEEEIT REE - SERE R TIANAE R - #7800
% - IR ERBMEEEG NV RTRT - — R RREHBA AR - &R
SR 2 RENZ AR - B Ve g AEEEER - K& AT6E
R R AR E R (BREEE ~ #5FF1 » 2003 5 Urban et al., 2000) °
Gefen %£ (2003) HIfEH @i - FEAEE S EAE1T (online trust) MAZEFTFE
EREE NG RIRTER] - DU S 2 a5 R - - 7£ Paviou(2003)
FPavlou®s (2007 ) WFFEIREE K IHEH #2155 G2 vl Re A e Jabe - Hilgr
PR EASERE - WSS TEIAE 4 A - ARWTSEPrRFany g B A FR B A A%
HHZEL - BREEEAERPEIEANY » B REe RS » \mEA
BB AT REE A AR 88 H S REAA BN A IR - BRI E SR E
B R EEIITT Rl o

ERAh - AWSEAEIE EE RO - Rl R E S VR « A&
SEEHRE B REER - RS E AR R A E B EE - AR S
A SE TR S s N BRER - 8 LB EEW) & B E B BRI L IEIK
B4 HEET 2R EE RGNS 2 EBOGHEER 2] - A FBOATERE
FROGRRMEE S R RAVIRGSE - SRR RS BT SBEER - &8
BB IFRIERE - BEEAFEEERE R - AEHER GBS ~ A
BERE - DRGREFEESHITER - RETE T 306 K i BIE - B =0
WENRERNEREER - HEAMFEGEHEER - BeRisis% (Nyhan
& Reifler, 2010; Wood & Ravel, 2018) « fEHWIFEiH - WK ES KIS EL
AN A S (Haglin, 2017) 5 AWEERIR » fEERARBE BRIR R AEE 1S
Bi o 0 KRUEAR RS E S I GEATTHE - 2018) « SR1fT - AWFFCHGEHER: - R
SR AT RER] Foith K ST FE AR AN B AL HERIHE R -
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HE - RS ER IR RN - ARy (B R = i 5 AisE Fr
THURBAIE AT ER(K - Rl SR R A RGN - 2 TR H s R
s MRF AR EIRBAIE AT RS - R E AR R EER 5 R
Fer S = U R o IR > AP {5 AR SR o B A A AR = (Pl
2011) » BEAh - ERZRIEEEE S ERAE AR - EAH AR M e At 5
=R A E IR AR A AL Z 3 (Mackuen et al., 2010) < 35 TR AT
Fepelit 7 MRS - AIE RREEEERFENEEN - AEAEmEe
BEIML N LB TERR A E AT R A A SR E B L &R
B E R E R R -

Mark Twain TR - & EARS 2 LHETRE - 355 F EHsE e
T - FEAE TR RS A R 22 LE E AR B Ry Dol » R R 2P o &
HEOTEETE - BRI ANME T BB E PR - N EREE ra B AR IR -
REREEIUEE - [FRRHI SRR IR T it @RI 8T - ATerRl LiE R
i E ~ BRYIE ~ T2 EllTR - SRERE SRR - KOS
HEiROETR - NMEERE FHMARER - EESRHA - HEEsinE TS
Bia % o REREESEH LR EE R E A ERE - AOGRRR R - FT8E
FEHF - REBUFBOR - DB RAENE T SGEE - R4
A - BRI E LE DI PEE I RGRE. - Wt « B ~ iR

BAESREV5 - HiSIEHE - BEER VBRI - AFSEREERD
PWERTEEEERI TR - @E A TuEREiE Y - BENE CEMG A IR

(unstoppable; Ghosh & Scott, 2018 ) » F:EFEHHEERZIVIERGH (not working;
Levin, 2017) » {HZ2 & ATHZELEEEIZ L - BUEESFENAE - LR B A
B ERTAIHE -

ABFELL T S BT T R ) R B - RS S EE LB 0(E (T RR B IR
B AR SEEELER - AWSCRIREUR - DUEERR - B IR RS
ISR BB SR - T RIS TR ) SRR R R B S AL
TR LRI - FEHIRORE & S H SR E ORI R
MYIEAsZ B E R - HESCRNE G VBB EREIMEESCR - #EHE
HENTRSUE - A - BRIEMRE I E ER & EEE H I R EE
ERLERE - HIEE SR e B ] LR - RO E ST R REE R
ZERt G R (LERE) SN B SRR S -

Autseae A Dl EE B - [HlEE )/ EFZEIRG] « )RR EE ks 16 28
RS AR - B SR T 280 B ARG R
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B RN H GRS FE R A T A AR 2 5 IR A EBLE— T
HIFIERTERR + AT R C FEEF AR E 7 BUR RS- 5 B

FHEERPG - KA ERRIR AR ; OFE TS T hih  HREE
AT R BB R BRI - (HILEIT R tiarll I E R — R AT Ry - TR
AR A EE - A o SREEREERE ) eSS AR
H LML EA S ME S (Lai et al., 2020) » JERIAA CEIE-E HEME
- ARWTFEAZ IR YRR R B A R T 04T 5 (R B R
%IL » AHEAR— N LEEFREER - ERAERRRRZ A - DEHE
HE BRI ERSE AR - MR A A MRS 5 (VAT FEEREX
&Iy - ZRANRAMRERE TERRAMEE - WSS HEED G
#e > WAL ORA SO R e IRy e B 0 - AHERETIE(EIRR L -
T M RN T E T e ER - IERGEER I 5 (O AWIEAERG T IEE BT
JERERETERY - SR A 2 W AR e B O Bl N IR ELRRGZ IRV ZE 1 - LUk
P KK | ATRES B E - KL SRR T SRS RIHERE 5 (VRS- o]
AT R ORI - AR ZED R R RV EOR - e R PR AR R
R - TINESEEAE ) R E R 2 BlHlEE S - EAE " BT RTH J rps sl
o AENEMATEEHEAS @ REER-VFathZ Bkt FEEE R - A
Wseis RIERAVL — SR -

RN ERbFTERE] - RAHTFUER A L HERENRETH R - [FlRfEt S
T ~ BRI - SFEE NI 04T - DU R E R L ENF H A
BT R EIE R AL 53R - BRIV n] 1A R 3% B R R B AL R A R
EEITHITE - KEEREAARE LR - S ARZEERE RV - [FIRF
FEHANVENGFRLE - AGEITREERG ST - A - SN [EIR
HIEESH » AR ESUR RN A U - 2 —ABKER - ot - W5t
FHHAEEMER SRR " R Sk T & IRE MR e - THEET 5
PV § SREEREE T RETIEAEIK L IFRA » ARZRIERF ST b — KSR T S B
R R TR R - S0 B Aot R A Bl O F A B R A PR
& LIRS ~ BUGHISRHSG R A i B 2% - B EaG IR E R
ERRAVEIE - AR ~ ERGEHEZEN » PElBRRE - AR =8
B RMBEE - DU T KSR | R R DIREER - B2 SRATHEAD
R EAL 5% - SRELUBETE S BT TR TITSE - AT 20 H Al iR
JEFD _LRIRRS 5 Horb - KERIZEHARREREAL - 144 B TR il BRI AR Y
RRMEE - FEGETRER A - DR EREVE LR - B ZERA
W rIREE EANERIERE » SHERE " INE P ) FlAMIET - A0l AR
RASER BRI - WEIEARITERLL - S SalE B R A B AL 0T
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REEABARE  AWFER LI RE A B eI 2R » L BRI FERIAL
HIELET - AR E R L BENE R SR - IR R BURBERRAIAHR {564
HliE h S ERF R B

B 7R A AETEDIRGRE. - EIRFREEH EEITREERI, - EIIRHER
BEASRE S H RGERN S R IR L B PR M B P LIS & 1A - AR R E S
SRR ESEF AN N VR ¢ CPEAS SRR TV E SRR R - #05C
RAEPEENEEIE - 5 - Bad - BENKELEHE T i A (5 R il AT
B 5 OFSEEE =T IEERE (LR RH T SHa R H A s iiE » &7
AGHEESMETE OB - WAERIESMEIRDL LR T E BRI - SRRREY
Gk A BRI E TR CRIEZ APER AR M DIE A
B E S HERAMEL ARG - AR R R (REUHE
1Y) B 5 DU PFF sl 3 S A S 261 (ARG MR RS H g A
EMPERTREL ) - DRGNS G B AL IS - ANETH A AR PR R B B
HEEMIEZENE -

R AERBAZKE - BUR IR ] 2 F %8 TR B BRI SRS SR AR 2
i - CPTFAGTZBOILER R - ACS BN E SOS BERE - ZRA
T RENBIFFHETE - GEBUTE S G - 2 RIS T DEGE
MR B BV 5 AR B~ (DRSS e S Bl B S
Bt @B o MR o e SRHEUKEE 5 ()RR AT N R A
SIABHIERZE - BESSMEHENHE - T - FRBEREER
BRRAFEEZ L » NI EIRIIEEST 5 (BRI Py - 2 RIE
RPRARERERE - BRI i s S A ERE AT 5 DL
REFHEST R R 2R RS B TS - DFIRA BT S EE -

B 2 AU S MBGE IR - B R H R L AEI% /il L
— » BIRGUB A FEIR G & R EME (Walsh, 2020) » BRREEHEFAIZCE S M5
BB O AL - AR R B RBIEE R HIR TR - @A HFE M - B
O E BN RS - LSS R AIER S i - |
B R BRI T F DR B T B - R RGNS A S B AR (35
F¥ 0 2020) - B GHE S B S Bl & B e T HEN T BOAIREE & E - BiE
SEFEROIE W - A AT - AR IAECE - EREBUFRT
AR IR T - et S RIS A2 BRI 05 0 R IR
B A ISR B -+ T e Ry S RE A aRE I B IR A RGN A B 2
FENEFREHEAEECATE ~ - REHITREREES - HEREEE
R R B RE AN B Rl E B T R A -
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ES P

TS (2018 ) o FHEISMEHERE B Al B A R B S PR R B 2 RS T—
BEEEL o FERNA ~ FREEVE ~ BROCIE (L) - RGBSR 22X ARH K (H
7-30) o HAEE A i o https://www.ctci.org.tw/media/7100/ $& S & S22 22 K]
JEETR pdf

TS ~ 2507 (2018) - ofE B BETEE O BHRGT - B R E L3R - 2018 » 38-45 -

SRS AE RS S (2017) #1488 F R4 RS F MM © hop://www.mediawatch.
org.tw/work/literacy/development

RO ~ B (2007 ) © $RASRE St A 2 HIE T AT s+ DARR Bkt il - €73
HHF R > 5(1) » 55-80 ° https://doi.org/10.29767/ECS.200703.0004

TTERBEBAZEI (20184E 12 A 1358) « 20181213 /78 € e % & (5 3630 k&3 (&
Fr ) ° YouTube ° https://www.youtube.com/watch?v=03yPmdSZR1U

A AR (2018 ) o BT 2 BE P BV BEERET « MR35 91 R B B > 8(2) » 1-41 ° https://doi.
org/10.6123/JCRP.2018.07_8(2).0001

SRR ~ REH] ~ JiE (2008) o REEEIEYIEE BB R 2 HRENTSE - AaE
IR 0 15(1) » 123-152 - https://doi.org/10.6382/JIM.200801.0123

BfiEE (1996 ) - EFRATRBEHATIEFEE - ALH % » 20 5-34 « https://doi.org/10.7014/
TCYC.199610.0005

TEEES ~ B (2001 ) o 152 ¥ 8 1M S i P A L BRI B 5 RB T » R & B2 o
% 16 31-54

TEEEE ~ BRDRE(2002) - AR S HTEEEERT RIS 3R 5 2 98 - A~ Al a5
o0 2(1) 7 131-148 ©

PREEFS ~ BRIEA (2008) » #st 5 @ ik m (PUhl - ) B2 -

EREEE ~ 571 (2003) - #3 EREVIREUHERIH BB S ENIRR T - AREes R
5+ 139-174 - https://doi.org/10.29843/JCCIS.200307.0006

WS (20194E3 H27H) » A THE IS L RAZE 2 By © B0H & o ibENE A 3R E
IRFEFYIIHHE © https://www.apatw.org/project-article/9927

HHTCHE (2018) » SEBUERL ~ HIEMES] 2 B=FHE BTG - Rigs R g
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Exploring Fact-Checking Behavior:
A Case Study on Food Safety Message

Ho-Chin Xiaoab Chaoyun Liangc Jung-Hung Yende Yuting Sunf'k

Abstract

Individual autonomous fact-checking is a crucial response strategy to food
safety misinformation. Based on the theory of planned behavior, the present
study considered individual trust in and user experience of using a fact-
checking platform and conducted a survey to explore the public’s behavioral
intentions toward fact-checking. The results revealed that the hypothesis of
trust as a mediator was partially supported. Perceived behavioral control
was the most positive factor for promoting the public’s use of the fact-checking
platform; furthermore, user experience, benevolence (trust), and competence
(trust) could significantly and positively affect people’s fact-checking behavioral
intentions. The results further indicated that the integrity (trust) revealed by
the platform had significant and negative effects on individuals’ fact-checking
behavioral intentions.

Keywords: Using experience, Food safety misinformation, Trust, Theory of
planned behavior, Fact-checking behavior

SUMMARY

Individual autonomous fact-checking is a crucial response strategy to food
safety misinformation. On the basis of the theory of planned behavior (TPB), the
present study investigated individuals’ trust in and the user experience of using
fact-checking platforms and conducted a survey to explore the public’s fact-
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checking intentions. The three research questions to be answered were as follows:
1. How do the variables of TPB (attitudes, subjective norms, and perceived
behavioral control) affect people’s intentions of using fact-checking platforms? 2.
How do people’s trust in fact-checking platforms and experience of using it affect
their fact-checking intentions? 3. What role does the aforementioned sense of
trust play in the predictive model discussed in this study? A literature review was
thus conducted on four topics, namely food safety misinformation and response
strategies, trust and use intention, the TPB, and the user experience.

The present study employed SurveyCake to distribute an online
questionnaire. The research team included citizen journalist, agricultural
entrepreneurs, information society experts, and agricultural extension scholars
and the team members utilized their contacts and professional networks in a
coordinated way. They reached out to several professional forums and groups
as well as the seminars and talent cultivation activities sponsored by the
Council of Agriculture and Ministry of Health and welfare between October and
November 2019. Because of research ethics considerations, the first page of the
questionnaire clearly informed the participants of the purpose of the study and that
their participation was anonymous and that they could answer without worrying
about their privacy.

The results of confirmatory factor analysis revealed that the TPB was divided
into three factors, namely attitudes, subjective norms, and perceived behavioral
control. Sense of trust was divided into three factors, namely ability, integrity, and
benevolence. The hypothesis that trust was a mediator was partially supported.
Perceived behavioral control had the strongest positive effect on the public’s use
of fact-checking platforms. Furthermore, user experience, benevolence (trust),
and competence (trust) significantly and positively affected people’s fact-checking
intentions. The integrity of (trust in) a platform had a significant negative effect
on individuals’ fact-checking intentions. Attitude and subjective norms were
found to not significantly influenced the fact-checking behavior.

Perceived behavioral control was discovered to be the core factor affecting
behavioral intentions (Han et al., 2010; Liu et al., 2019; Wang et al. , 2016). The
results confirmed that the perceived behavioral control enables the public to
continue to pay attention to the development of food safety issues, share methods
of verifying information with relatives and friends, and actively inform relevant
units of misinformation. This finding highlights the necessity of incorporating
information and media literacy into compulsory education and the importance of
extending information and media literacy into social education.

This study also discovered that user experience was a decisive factor
in motivating people to use fact-checking platforms., The. study verified the
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importance of functions, ease of use, and the efficiency of digital technology
platforms, with a look and feel that emphasizes on safety and security (Doney &
Cannon, 1997; Hassenzahl & Tractinsky, 2006; Jones & Marsden, 2006; Rowley
et al., 2014). For people concerned about food safety misinformation, fact-
checking platforms must be easily searchable (e. g., the website name is easy to
remember and the site address is easy to find), and users must be able to see the
latest food safety information. The content must be clear and easy to read. The
fact-checking platform must make determination on which articles have been
verified easy to read for the public. This will make the public feel that relaying
the results of food safety information checks is easy.

This study investigated sense of trust toward fact-checking platforms as
a mediating variable. Fact-checking intentions had extremely high predictive
validity, and the explanatory power of sense of trust was satisfactory. The results
show that perceived behavioral control and user experience are the essential
elements for creating a sense of trust in fact-checking platforms. Only when
people can confidently and actively check food safety information in an effective
and enjoyable manner can the trust in the fact-checking platform be established.
The results of this study about trust as a mediator can serve as a crucial reference
for scholars to re-examine in the future.

The findings also reveal that the integrity aspect of trust negatively affected
the public’s intentions of using fact-checking platforms. After a careful study
of the literature, the researchers discovered many studies found that the public
still has several doubts about digital-platform-related privacy, data, and asset
protection. If a platform emphasizes its open management and transparent
operation, these aspects may eventually affect the public’s trust in the platform
(e. g., Urban et al., 2000). Gefen et al. (2003) specifically mentioned that online
trust must be established on the basis that the platform industry will not profit
from deception and will absolutely guarantee the network security. Pavlou
(2003) and Pavlou et al. (2007) also mentioned that if consumers feel that some
risks may be associated with the transaction process, they trust the platforms less
and it negatively affects their digital actions. The transparency of management
disclosure and checklists, highlighted by the present study, may make the public
worry that the excessive openness and transparency will violate their privacy and
checking content.

In addition, in terms of the integrity aspect of trust, this study particularly
emphasized the need for fact-checking platforms to make the members’
background information public, to maintain fairness and rigor in the information
review process, and to ensure that the mechanism for correcting false information
is open and transparent. These considerations are consistent with-the:favorable
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brand image that fact-checking platforms must establish. However, much food
safety and agricultural misinformation in Taiwan is linked to political issues, such
as the political tendencies of entrepreneurs and the illusion of oppressed innocent
farmers. Because of the fierce competition between the blue and green political
camps in Taiwan, many people believe that if the ruling party is not of their own
ethnic group, then the party is generally untrustworthy. This distrust extends to
the members of an inspection platforms, the information review process, and the
information correction mechanism; that is, a backfire effect is caused. Even if
verifications and claims are made by third parties or public interest organizations,
people will ignore or refute them if they do not conform to their own beliefs (Nyhan
& Reifler, 2010; Wood & Ravel, 2018).

Taiwan is often attacked by misinformation and is one of the worst countries
worldwide in terms of this problem. The situation is also expected to worsen in
the future (Walsh, 2020). Information manipulation has always been a tool used
by authoritarian regimes or interested people to disrupt democratic countries or
normal systems. In the past few years, this trend has become a normal threat to
Taiwan, and this type of malicious cognitive warfare will become more intense,
with machine learning and local cooperators employed to refine the content
of false information and increase its pervasiveness (Ye, 2020). Although food
safety misinformation is not as harmful to the society and the country as political
misinformation is, it involves the same response of clearly identifying and
defining threats, establishing discourse, and gaining public support. Through the
joint effort of the government and nongovernmental organizations, the Taiwanese
society should provide its citizens correct information and a strong democratic
system, which is the best defense method. Timely response and information
transparency are crucial for effectively combating misinformation. Without
compromising the democratic system and the country’s values, the most critical
force behind devising a favorable strategy of combating misinformation is
having people who can discern the authenticity of information and actively
check for facts.
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